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Macmillan reveals the new recruit in the Campaign series 
 
The CAMPAIGN Dictionary of Military Terms is joining the ranks of the Campaign series, a new range 
of coursebooks for teaching English to personnel deployed on military and peacekeeping operations. 
 

“The ideal dictionary for anyone involved in teaching English 
 to the military or armed police forces.” 

 
The CAMPAIGN Dictionary of Military Terms, based on the Peter Collin Publishing Dictionary of 
Military Terms, provides clear definitions of over 6,000 British, American and international military 
vocabulary.  
 
The entries cover a comprehensive range of topics relating to the three services including subjects such 
as rank, organisation and training, operations in the field, logistics, radio communications, and some of 
the more common vehicles and equipment currently in use. New terms used by the media in reporting on 
recent conflicts and wordlists from Campaign levels 1 & 2 are also included such as; bioterrorism, e-
bomb, Gulf War Syndrome, WMD, and many more. 
 
Entries show phonetic transcription, grammatical categories, style and usage information, and clear 
example sentences to show how terms are used in context. ‘Comment’ boxes give extra usage, cultural 
and encyclopaedic information. 
 
The CAMPAIGN Dictionary of Military Terms will be an indispensable addition to any kitbag. 
 
 
 
Note to Editors: 
The Campaign series of coursebooks is the first fully-featured course for teaching English to personnel on peacekeeping and 
humanitarian missions. The rationale behind Campaign is that it should offer military English language training which goes 
beyond technical language by providing a comprehensive syllabus covering all aspects of English for military personnel 
including necessary exchanges for daily life. It offers a skills-based approach to learning grammar and lexis thereby facilitating 
the development of language skills for coping with unexpected situations outside the scope of the book. 
 
Macmillan Publishers Ltd is an international company with 150 years’ experience in producing high-quality literature, 
educational textbooks and journals. Macmillan Education, based in Oxford, and its associate companies and subsidiaries in 
Africa, Asia, Europe, The Middle East, Central America, and the Caribbean publish textbooks from kindergarten to tertiary 
level. Each designs or adapts materials specifically for local needs and works closely with syllabus advisers and 
educationalists.  
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